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Mr. William F. Caton
Acting Secretary
Federal Communications Commission
1919 M Street, NW
Room 222
Washington, D.C. 20554

Re:

Dear Mr. Caton:

Written Ex Parte Presentation in MM Docket No. 92­
266, c~_..pgpket NO •.~

On behalf of The Game Show Network, L.P. ( lI GSN") and in
accord with 47 C.F.R. § 1.1206(a), the undersigned are hereby
filing with the Commission the attached ex parte written
presentation requested by Ms. Julia Buchanan, attorney and Mr.
Edward C. Gallick, Senior Economist, Cable Services Bureau.

Two copies of the attached written ex parte
presentation are being submitted to the Secretary's office. An
additional copy is submitted to be date-stamped. Please return
the date-stamped copy to the courier for delivery to the
undersigned.
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Any questions regarding thjs filing should be referred
to the undersigned.

Respect.fully sUbmitted,

John E. Welch

~~~
Jeffre}J. Carlisle

Counsel to The Game Show Network,
L.P.

Enclosure
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Ms. Julia Buchanan, Attorney
Mr. Edward C. Gallick, Senior Economist
Cable Services Bureau
Federal Communications Commission
2033 M Street, N.W.
Room 918
Washington, D.C. 20554

Re: written Ex Parte Presentation in MM Docket No. 92­
266, CS Docket No 90-60

Dear Ms. Buchanan and Mr. Gallick:

We have attached hereto, with the permission of the
original publishers, data in support of (i) Exhibit 1 of the
Comments of The Game Show Network, L.P. ("GSN") filed in the
above-mentioned dockets on May 15, 1996 and (ii) information
provided by GSN with respect to cable viewership at ex parte
meeting with the staff on June 13, 1996. Please be advised that
the viewerShip shares reported in the Paul Kagan Associates
materials are for all television households only, and do not
reflect viewership shares for cable households. In accord with
47 C.F.R. § 1.1206(a) I two copies these materials have been
filed with the Secretary's offLce.
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If you have any questions, please do not hesitate to
call.

Sincerely,

~
John E. Welch

~~
Jeffrey J. Carlisle

-
Counsel to The Game Show Network,
L.P,

Enclosure
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Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1989/1990 HH HH HH HH

,."-,_._._,-~._--_._--

Broadcast Network Affiliates
ABC 19% 23% 16% 15 %
CBS 18 24 15 14
NBC 18 23 15 14
FOX -- -- -- ---

Total 55 70 46 43

Cable Programming
Basic 21 -- ~] 30
Pay h --- IR

Total
,,,

-- 42 48~I

Independents 20 24 16 16

Public 3 5 3 2

Note: Total shares exceed 100% due to multi-set usage.

Source C:abletelevision AdvertlSlllg Bureau_ 1990 Factbook
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Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1990/1991 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 16% 15 %
CBS 18 24 15 13
NBC 17 22 15 13
FOX -

Total 53 69 46 41

Cable Programming
Basic 24 35 34
Pay J2 l) 17

Total 30 44 51

Independents 21 24 17 16

Public 3 5 2 2

Note: Total shares exceed 100 % due to multi-set usage.

Source. Cabletelevision AdvertIsing Bureau. 1991 Factbook

253260 VI 06/26/96



Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1991/1992 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 15% 14%
CBS 19 25 16 15
NBC 17 21 16 14
FOX -- -- -- --- - - -

Total 54 69 47 43

Cable Programming
Basic 24- ~.; 33
Pay ~

Total 30 43 50

Independents 20 29 16 16

Public 3 5 3 2

Note: Total shares exceed 100 % due to multi-set usage.

Source: Cabletelevision Adverttsmg Bureau, 1992 Factbook

253260. Vi 06/26/96



Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1992/1993 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 16% 15%
CBS 18 25 16 14
NBC 16 20 14 13
FOX 10 14 Ji ~

Total 62 82 S4 50

Cable Programming
Basic 25 i6 ~5

Pav " ll2

Total 30 44 51

Independents 11 15 9 8

Public 4 5 3 2

Note: Total shares exceed 100% due to multi-set usage.

Source: CabletelevislOn Advertlsmg Bureau, 1993 Factbook

253260 \'1 06/26/96



Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1993/1994 HH HH HH HH

Broadcast Network Affiliates
ABC 18% 23% 15% 15%
CBS 18 25 15 14
NBC 16 20 14 13
FOX 10 14 -..8 -..8
Total 62 82 52 50

Cable Programming
Basic 26 T"""' 1(j
Pay 5 x \.')

Total 3] 4'1 51

Independents II 17 q 9

Public 4 6 3 3

Note: Total shares exceed 100 % due to multi-set usage.

Source: Cabletelevision Advertising Bureau. 1994 Factbook

253260. VI 06i26/96



Total Day Shares

Total TV Non-Cable All Cable Pay Cable
1994/1995 HH HH HH HH

Broadcast Network Affiliates
ABC 17% 22% 14% 14%
CBS 15 21 13 11
NBC 16 20 14 13
FOX 10 ~ ~ ~

Total 58 78 49 46

Cable Programming
Basic 30 42 41
Pay ~ 8 15

Total 36 50 58

Independents 12 18 9 9

Public 3 5 3 2

Note: Total shares exceed 100% due to multi-set usage.

Source: Cabletelevision AdvertisIng Bureau. 1995 Factbook

253260.Vl 06/26/96
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Despite the fact that this year has seen two of the three traditional
broadcast networks (CBS and ABC) change hands at private market value prices,
the short-term ratings performance and long-term forecast for the sector are
decidedly pessimistic.

The broadcast networks have never faced so much competition--not only
from within the broadcast ranks and from outside players such as cable--but
also from new technologies, such as online services, as well.

Advertisers remain bullish on the broadcast medium, prizing its
ability to deliver 100\ of TV households and for their ability to consistently
aggregate the largest audiences in prime tLme and for special events.

This advantage has not been lost on the networks. NBC, for instance,
just committed $2.3 bil. to acquire the TV rights to three future Summer Olym­
pic Games (2004, 2006 and 2008) .

At the same time, challenging the incumbents in prime time has proven
to be a daunting task. Fox has made steady progress--after multiple false
starts in the late 1980s--but newcomers WB and UPN have struggled to create
hits that would justify expanding schedules to additional nights.

Our forecast, detailed below, foresees the ABC-CBS-NBC troika losing a
couple of viewing share points a year for the balance of the decade, with basic
cable and independent stations (broadly defined as those not affiliated with
ABC/CBS/NBC) the prime beneficiaries

If the present trend continues, in the 20-year period from 1980 to
2000, stations affiliated with ABC-CBS-NBC will have lost nearly one-half of
their viewing shares t.o cable and other broadcast competition.

TV VIEWING SHARE TRENDS BY SEGMENT
(Average Weekly Viewing--All TV homes -Calendar year 1983-2000)

Year 83 84 85 86 87 88 89 90 91 92 93 94 95 96 97 98 99 00
ABC-CBS-NBC Affilliates 70 68 66 66 63 60 57 55 54 54 52 Sl 49 47 45 44 42 40
Basic Cable Networks 7 10 11 11 14 15 18 21 24 25 26 26 28 29 30 31 32 33
Fox, WB, u-p & Indies* 17 19 19 18 19 20 20 20 20 20 20 21 22 23 24 25 26 27
Pay Cable services 5 6 6 5 6 6 7 6 6 6 6 6 6 6 6 6 6
Public TV Stations 3 3 3 :3 4 J .3 3 4 4 3 3 3 3 3

Total viewing share exceeds 100 due to viewing in multi-set households. *
Includes Fox affiliates and non-TBS superstatl.on viewing; projections inc.Iude
viewing of new WE, UPN networks. © 1995 Paul Kagan Associates, Inc. estimates
from PKA analysis of A.C. Nielsen 1983-1994 data compiled by the Cabletelevi­
sian Advertising Bureau; 1995-2000 are PKA projections. All rights reserved.

(continued on next page)

THE KAGAN MEDIA INDEX is published by Paul Kagan Associates, Inc., a media research firm. Other PKA publications are: Broadcast BankerlBroker,
Broadcast Investor, Broadcast Investor Charts, Broadcast Stats, Cable Network Investor, Cable TV Advertising, Cable TV Finance, Cable TV Investor, Cable TV
Investor Charts, Cable TV Law Reporter, Cable TV Programming, Cable TV Regulation, Cable TV Technology, Consumer Media Tech, The DBS Report,
!ndepend~nt Film Markets, Interactive Multimedia Investor, Media Mergers & Acquisitions. Media Sports Business. Motion Picture Investor. Newsoaner
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BROADCAST NETWORK PRIME-TIME RATINGS. 1955-56 THROUGH 1995-96

- - - - - -Prime-Time HH Rating------ .- -- _. - .• -- .,. -%- HH Rating Change----------

Season ABC CBS NBC 3NET FBC 4NET ABC CBS NBC 3NET FBC 4NET
1955 14.5 25.5 22.5 62.5 9.8 4 9 (9.3) 0.3

1956 14. a 25.6 20.1 59 7 (3.4) 0 4 (10.7) (4.5)

1957 16.8 23.5 21. 6 61.9 20.0 (8 2 7.5 3.7

1958 17.7 23.0 20.3 61. 0 5.,4 (2 1 (6.0) (1. 5)

1959 17.6 21. a 18.1 56,7 (0,6) (8 71 (10.8) (7. 0)

1960 18.4 20.7 18.1 57 2 ~__LL..tl. 0.0 0.9

%- Change from 1955 to 1960 26.,9% ( 18 8:%(19.,6)% (8.5)%

1961 16.7 19.5 19.4 55.6 (9.2) % ( :~ 8)% 7.2 % (2.8) %

1962 15.6 21.4 18.2 55.2 ( 6 6 ) 9 ") (6.2) (0.7)

1963 16.9 21. 2 18.0 56.,1 8.3 (0 9 (1.1) 1.6

1964 19.2 19.6 19.5 58.,3 13 6 '7 5 83 3.9

1965 17.7 20.0 19.2 56,9 (7 8) 2 IJ (1.5) (2.4)

1966 17.1 19.6 19.3 56,0 (3.4) ", 0 o . ~) (1. 6)~,

1967 16.7 20.6 19.0 56.3 (2 3 ) c~ I (1. 6) 0.5

1968 15.6 20.3 20.0 55 9 (6 (, ) i 5 5.'. (0.7)

1969 16.4 20.0 19.9 56. 3 5 I 1 (0 . .5) 0.7

1970 17.4 19.4 19.5 56 3 _6_,l--l}.,S!l. (2.0 ) ( 0.0)

%- Change from 1961 to 1970 4 ...., % c: ' ~ G ~:; % 1.3 %L.

1971 18.2 20.2 19.3 57.7 4.6 % 4 1 1;- II. 0)% 2.5 %

1972 17.4 19.9 19.1 56.4 (4.4) 1 C' (1. 0) (2.3)-),

1973 17.7 21.1 18.7 57.5 1. 7 6 0 (2,1) 2.0
1974 16.6 20.9 19.8 57.3 (6,2) 0 9 5.9 (0.3)

1975 19.0 19.6 17.7 56.3 14,5, 6 2: (10.6) (1. 7)
1976 21. 6 18.7 18.2 58.5 13.7 4 6! 2.8 3.9
1977 20.7 18.8 18.1 57.6 (4.2) (I C (0.5) (1. 5).J

1978 21. 0 18.6 17.1 56 '7 1,4 1 J (55) (1. 6)

1979 19.5 19.6 17.4 56 .5 (7 1) C:;, 4 1.8 (0.4)
1980 18.2 19.8 16,6 54 ....J....LlL-.J,_L_ (4.6) (3.4 )

%- Change from 1971 to 1980 O. ';; :. c 11;- (14 0)% (5.4)%

1981 18.1 19.0 15.2 52. 3 (0 .5) % 4 [1 '1; (8.4) % (4.2)%
1982 17.7 18.2 15.1 51 .0 (2 2) 4 4,:. , (0. 7 ) (2.5)
1983 17.2 18.0 14.9 50 1 (2 . A) 1 (1. 3) (1. 8)
1984 15.4 16.9 16.2 48 5 (10. ::;) 6 8. 7 (3.2)
1985 15.0 16.8 17.6 49 .4 (2 6 ) (I (, B.6 1.9
1986 14.1 15.8 17.7 47 .' ( 6 0) Eo Ci 0.6 (3.6)0

1987 13.9 13 .4 16.0 43 3 4.0 47.3 ( 1 4) :;, ~-: j (9.6) (9.0)
1988 12.9 12.7 15.4 41 0 5.5 46.5 (i' ~~ ,I ::' :~ I (3.8) (1.7) 37.5 %(1.7)%
1989 12.9 12.1 14.6 39 6 6,5 46.1 (I 4 ( ') 2 ) (0.9) 18.2 (0.9)
1990 12.5 12.3 12,7 3 I 6.4 43.9 ~,l.L_.l,.':7.. _.JlL...9 ) (4.8 ) (1. 5) (4.8)

% Change from 1981 to 1990 (30 91%- :t c. Ii; (16 4:1 % (28.3)%

1991 12.2 13.8 12.3 38.3 8.0 46.3 (", 4)%- 2 2 % (3.1) % 5.5 % 25.0 % 5.5 %• £,

1992 12.4 13.3 10.9 36.6 7.7 44.3 1 6 % 3 6 1 %(11.4)% (4.3)% (3.8)%(4.3)%
1993 12.5 14.1 11.1 37.7 7.2 44.9 0 .8 % 6 (' 's- 1.8 % 1.4 % (6.5)% 1.4 %
1994 12.0 11.1 11.5 34 6 7.6 42.2 (4 0)%(21 311;- 3 . 6 % (6.0)% 5.6 %(6.0)%
1995 10.8 9.7 11.7 32 2 7.4 39.6 (10 0:1 %- ( :L 2 6: ;5- L 7%- (6.9)% (2.6)%(6.2)%

Historical Seasons run from Sept. of each year to Apri.l of next year. co 1996 Paul Kagan
Associates, Inc. analysis of A.C Nielsen and net :lata, I Ci5 5 1996 All rights reserved.



CABLE NETWORK AD REVENUE PER RATINGS POINT AND VIEWING HOUSEHOLD
(ranked by 1995 gross billings per viewing household)

Averages
Weighted Averages

Estimated
Ad Billings

1994 1995
(mil.) (mil.)

$242.1 $281.8
406.9 443.6

70.0 97.0
37.5 49.4
61.0 71.2

356.0 382.7
295.0 330.0
122.4 138.8

Average
Total-Day Rating
1993 1994 1995*
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313
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347
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162
157
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349
380
250
546
304
294
270
158
104

85
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$379
$412

$670
676
590
361
535
417
386
369

Gross Billings/
Viewing Household
1993 1994 1995

(000)

295
481
110

80
121
744
708
308
504
395
182
114
426
662

94
655
356
933
169
129

79
176

1995*
(000)

290
485
102
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105
770
679
295
378
338
166

58
440
568

62
371
325
645
135

93
71
90

1994

~..,..,

.:J; I

328
181

39
320

552
48

369
355
621
126

57
79
67

(000)

281
498

98
74
98

815
673
284

1993

Average
Viewing Households

233.0
238.4
81.4

224.8
217.7
187.3
160.0
102.9
49.7
20.4

$253.2
$252.2

183.0
259.9
581

361.2
205.1
212.7
178.3

71. 0
38.3
17.0

$233.5
$246.9

195.8
221.1

30.0
347.6
171.3
168.9
147.8

33.3
20.5
5.7

Gross Ad Billings
Per Ratings Point

1993 1994 1995
(mil. ) (mil. ) (mil. )

$376.4 $456.8 $587.1
420.5 542.5 607.7
289.0 350.0 485.0

95.4 150.0 205.8
262.0 305.0 309.6
251.7 284.8 329.9
230.1 268.2 300.0
197.7 244.8 277.6
243.1 304.5 274.0
218.0 2609 2854
203.6 240 256 4

95.0 144::: 137 1

$192.0
$203.8
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1.04
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0.57
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0.30
0.34
0.30
1. 03

0.48
0.73
0.20
024
0.23
1.16
1.10
0.50
:::.82

.61
,1

35
75

~ 20
,n

1.10
0.23
0.31
0.30
0.83

0.90
o 43
0.60
0.55

0.53
0.75
0.20
0.25
0.20
1. 25
1. 10
0.50

65
0.55

..18

57

~ :.

1.08

0.95
040
0.58
0.63

0.23
0.27
0.40
1. 00

o 50
0.80
0.20
0.28
0.20
1. 35
1. 13
0.53
::: 65
o 55

48_~

224.7
1.74.1

') "

65 4

247.9
35.0

238.3
124.1
277.2
48.0
35.0
14.9
21.0

1. ~j i 9

.!

28 8

143.5

233.9
25.0

216.7
112.8
234.0
41.0
22.0
11.5
14.1

119 9

1993

J....i. b

Gross

158,0

210.0
12.0

201.6
107.9
182.4

34.0
9.0
8.2
5.7

(mil. )
$188.2

336.4
57.8
26.7
52.4

339.8
260.0
104.8

Network

E

MTV
ESPN
CNBC
COM
VH1
TBS#
USA
TNN
LIFE
DSC
HNEWS@

A&E

TNT
SCI-FI
CNN@
FAM
NICK
TWC
TLC
CMT
CARTOON

* = Average of 1st qtr., 2nd qtr. and 3rd qtr. averages. # = TBS revenue includes local ad sales in the Atlanta market.
@ = Assumes CNN represents 75t, and Headline News 25t, of estimated combined CNN+HNEWS ad billings of $268.8 mil. in 1993,
$288.9 mil. in 1994 and $317.8 mil. in 1995. ~ 1995 Paul Kagan Associates, Inc. estimates. All rights reserved.
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CABLE TV PROGRAMMING/Dec. 20, 1995/P. 6 of 12

AVERAGE TOTAL-DAY RATINGS 1984-1995
(ranked by 1995 ratings)

Net. 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995*
--t Change-­

94-95 84-95

0.0

9.6\ (22\)

43.0\ 104\'

(7.4) (45)

0.0 22

76.9 57

15.7

24.3

26.7 174

(2.2) ')
(5.3)

12.0
3.0 (37)

0.0 0
(8.6) (52)
2.0

76.7

10.8

3.0
0.0

33.3

(5.3)

0.63

1.43

1.16

1.10

1. 06

1. 04

1. 03

0.82
0.73

0.71
0.61

0.57

0.50

0.48

0.43

0.35

0.34

0.31

0.30

0.30

0.24

0.23
0.10

1. 00

1.25

1.10

0.60

0.90

0.83
0.65

0.75

0.75

0.55

0.55

0.50

0.53

0.43

0.20

0.31

0.30

0.30

0.23

0.25

n/a
0.10

0.57

1. 08

1. 35

1.13
0.58

0.95

1. 00

0.65

0.80

o 57

0.55

063

0.53

050

0.40

0.18

0.27

o 33
0.40
!J 23
D,28

0.20

.j 10

:1.584 56

0.63 G 63

0.83 G 83

(I 43 0 47

(I SO I) 58

(I 60 I) 63

(I 53 0 55
(J ~,o () 48

15 1 10

.35 1 38

30 1 20
... 20 0 68

93 0 98

o 08
o 08 0 14

o Hi () 35

C 38
,- C 20

" 30
( 20
(If 10

o 20

1. 08

1. 55

1.18

0.98

o 93

0.58

0.88

0.40

0.50

0.65

0.50

055

0.98

1. 58

1.10

0.90

0.83

0.60

0.83

0.35

0.43
0.75

0.43

0.58

0.20

0.20

1.00

1. 70

0.90

0.80

0.60

0.80

0.50

0.80

0.50

0.60

0.20

0.30

o 30

o 30

1. 00

1. 60

0.90

1. 00

0.50
o 80

0.50
0.60

0.60

o 60

0.70

0.70

0.70

0.90

1. 80

0.80

0.90

0.50

0.60

0.30

0.25

0.65

0.78

0.58

0.86

0.90

1. 98

0.85

0.90

0.25

0.70

2.10

0.90

0.68

0.30

0.70

0.90

0.50

1. 00

o 20
0.10

~0..:..~3-,,0_-,,0:..:..-=2:.::0c..-..;0~,,-,!2~0c--..;0~.:...:1~3c--..;0~.:...:1,,-,6c---,0~,,-,!2,-,0,---,0"".:...:1,-=,-3__.. ._ .....:-=-_-=--=-_..:....:-=-_--=...:...:__-=--=-..:....:.--=_
0.81 0.74 0.74 0 68 0.68 0.66 0 65

NICK(l)
TBS
USA
CNN(2)
TNT

Cartoon
LIFE(3)

ESPN
A&E(4)

DSC(5)
FAM
TNN(6)

MTV

Sci-Fi
E!

TLC
HNews
CMT

TWC
COM

VH1(7)

CNBC(8)

FNN(9)
Avg.

AVERAGE TOTAL-DAY TV HOUSEHOLD DELIVERY (000) 1984-1995

Net. 1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995*
--t Change-­

94-95 85-95

15.3\ 64\

49.3\ 568\-

(3.3) 12
4.2 223

81.3 164

16.6

95.6
33.2 949
(0.7) 113
(3.2)

20.5
9.7 63

4.4 259
1.8 :n

52.3
96.6

38.4

9.6
11.3

25.7

7.1

908

744
708

655
662
176

504

481

426
395

356
308

295
94

114
129
182

79

169
80

121

54

347301

608

770

679

361

568

90
378
485
440

328

325

295

290

62
58
93

166

71

135
75

n/a
51

74

98

49

281

286

48

39

57

181

79

126

C,52

67

377

498

320
328

355
284

620

815

673

369

97

53

105

15
24

13 172

65

636 632
793 803

703 10

685 400
c., , 60

L);C 34

4'f' 495

L" "55
is 22

52
2'1' 14

.," 58

9C!

284

495
183
254
331

258
286

561

840

630

545
439

67

94

271

438

132
185

340

203

244

454
793

531

479

263

81

77

239

359

136
333

209

242

390
797

418

404

69

74

116
221
207

218

169

331

362

652

346

406

63

230

170

204

119
238

251

654

256
336

47

60
234

224

138
263

231

682
259

304

218

86
225

48
226

136
664

219

248

7f'

17

......:5"'2'--_-"'3"'9-=-_...:4!.O8'___-'3~2'__...:4!.O8'___ _'6~9'___ _'4~6__.... __._ ..:....:. ..:....:..:...::..__.:..::.-=-_--=-.:..::._--=--=-_
212 226 234 246 287 304 333

NICKO)
TBS
USA
CNN(2)

TNT
Cartoon
LIFE(3)

ESPN
A&E(4)

DSC(5)
FAM
TNN(6)

MTV

Sci-Fi
E!

TLC
HNews
CMT
TWC
COM

VHl(7)
CNBC(8)

FNN(9)
Avg.

Notes: * Average of 1st qtr., 2nd qtr. and 3rd qtI. averages. n/a = not available.
(1) Program day is 6 a.m.-8 p.m. (2) Includes HeadlinE- News 1985-1990. (3) Program day is
7:30 a.m. -1 a.m. (4) Program day is 8 a.m. -4 a.m. Fre-1989 ratings not available.
(5) Qualified for ratings 3rd-qtr. 1987. Program day :.s 5' a.m. -J a.m. (6) Program day is
9 a.m. - 3 a.m. (7) Qualified for ratings 3rd-qtr. 198:'. (8) Qualified for ratings 3rd-qtL
1990. CNBC acquired FNN 5/91. 1993-1995 ratings and TVHHs are PKA estimates. (9) Qualified
for ratings 3rd-qtr. 1984. Program day was 6 a.m. 8 f' m. until 5/89. 1989 ratings reflect a
switch to 6 a.m. -midnight reporting period. Q 1995 Faul !(agan Associates, Inc. Table
compiled from cable network reports of A.C NielseI fa All lights reserved.
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AVERAGE PRIME-TIME RATINGS 1989-1995

(ranked by 1995 ratings)

1Q 2Q 3Q Avg. --t Chg. ---
Net. 1989 1990 1991 1992 1993 1994 1995 1995 1995 1995* 94-95 89-95
USA 2.15 2.33 2.18 2.28 2.28 2.33 2.60 2.20 2.40 2.40 3.2% 12%
TNT 1. 38 1.75 1. 78 1.78 1. 75 1. 78 1. 61 2.40 2.18 2.06 16.2 50

T~S 2.55 2.25 2.25 2.23 2.28 1. 95 1. 98 1. 90 1. 94 1. 94 (0.4 ) (24)
NAN 0.93 0.83 1. 00 1. 08 1. 08 1 22 1.49 1.48 1. 74 1. 57 28.3 70
Cartoon 1. 20 1. 30 1.55 1. 50 1. 36 1. 47 13.0

ESPN 2.03 2.15 1. 93 1. 80 1. 75 1 78 1 40 1. 30 1. 70 1. 47 (17.4) (28)

LIFE 1. 00 1. 03 1. 20 1.10 1. 08 1 15 1 32 1.46 1. 62 1. 47 27. ~. 47
CNN(l) 1.45 1.48 1. 70 1.20 0.98 1. 00 1 33 1.20 1.18 1. 24 23. "/ (15)
DSC 0.75 0.93 0.95 0.97 0.98 0 97 L 18 1.13 1. 02 1.11 15.0 48
A&E 0.63 0.65 0.70 0.80 0.90 1 05 L 10 1. 02 0.91 1. 01 (3.8) 62

TNN 0.90 1. 05 1. 18 1.18 0.95 1 03 L 10 1. 00 0.90 1. 00 (2.4) 11
FAM 1. 00 0.90 0.85 0.90 0.95 1 00 1 10 0.90 1. 00 1. 00 0.0 0
Sci-Fi 0.65 a 55 0 80 0.60 0.60 0.67 21.2
MTV 0.78 0.68 0.63 0.60 0.67 a 65 0 50 0.63 0.77 0.63 (2.6) (18)

BET 0.50 0.58 0.53 0.53 0.60 0 63 0.60 0.60 0.70 0.63 1.3 27
TLC 0.19 0.31 0 43 0 55 0.48 0.42 0.48 13. "

E! 0.08 0.20 0 2~ 0 42 0.40 0.50 0.44 76.0
COM 0.43 0.38 0 38 () 33 0.36 0.46 0.38 2.2
CMT 0.45 0 40 0 :3 0 40 0.40 0.30 0.37 12.fJ
HNews 0.40 0.35 O. 35 0 3. ,~, 0 33 0.40 0.36 0.36 11.3
TWC 0.23 0.20 0.20 0.23 0 .23 0 2: () 30 0.30 0.40 0.33 33.3 48
VH1 0.28 0.25 0.30 0.32 0.29 0 2 1/a 0.20 0.29 0.25 (9. J) (11)
CNBC(2) 0.10 0.13 0.10 0.13 ...2.-.15 0.15 0.15 0.15 0.15 0.0

Average 1.10 1. 07 1 05 0.88 0 88 0 9( 05 0.99 1. 03 1.01 12.3% (8%)

AVERAGE PRIME-TIME TV HOUSEHOLD DELIVERY ( 000) 1989-1995

1Q 2Q 3Q Avg. --t Chg. ---
Net. 1989 1990 1991 1992 1993 1994 1995 1995 1995 1995* 94-95 89-95
USA 1,051 1,234 1,233 1,351 1,378 1,443 1.622 1,437 1,543 1,534 6.3% 46\
TNT 460 814 955 1,010 1,035 L,088 997 1,553 1,413 1,321 21. 4 187
TBS 1,273 1,209 1,276 1,311 1,368 L.204 1.260 1,244 1,285 1,263 4.9 (.7)
NAN 401 452 553 612 625 "4 ~ 131 941 1,121 998 33.1 149
Cartoon 79 138 207 260 276 248 80.1
ESPN 1,069 1,210 1,133 1,092 l,OB5 L, } 3 ( 876 828 1,114 939 (16.9' (12)
LIFE 438 514 639 613 598 66~ 788 B97 1,010 898 35.1 105
CNN(l) 736 832 989 714 594 (, 1 ~,I 855 775 783 804 30.0 9
DSC 325 478 526 555 576 60 749 727 669 715 IB.7 120
A&E 247 300 363 430 509 6L 680 620 565 622 1.7 152
TNN 417 532 638 63B 551 I 0" 680 617 541 613 1.0 47
FAM 454 441 464 505 54B '9 642 54B 617 602 1.9 33
Sci-Fi 80 9. 139 138 138 138 48.3
MTV 359 351 342 335 3Bl ' 8'. 103 384 481 389 1.0 9
BET 116 165 156 180 221 ::' 3 c. 246 257 294 266 11.4 129
TLC 33 c ~1 ) . 190 IBO 172 181 38.3,)

E! 16 45 E'" 126 121 165 143 109.5
COM 106 llC 108 123 165 132 15.3
CMT 70 86 b; L07 llO 96 104 26.8
HNews 19B 168 188 181 203 207 197 12.9
TWC 87 85 89 lIB 138 4 189 181 216 195 36.4 126
VH1 91 95 127 139 136 :'.11 1/a 104 153 129 (1. 4 42
CNBC(2) 17 35 47 63 ~;' -} 79 82 83 82

Average 501 544 53B 476 413 " 0 569 536 570 544 23.5% 9%

Notes: * Average of 1st qtr. , 2nd qtr. and Jrd qtr" averages. n/a = not available
(1 ) Includes Headline News in 1989 and 1990. 2) Qualified for ratings Jrd-qtr. 1990.
1993-1995 ratings and TVHHs are PKA estimates II 1995 Paul Kagan Associates, Inc. Table
compiled from cable network reports of A C' Nie.1sen data. All rights reserved.
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CABLE NETWORK CENSUS MARCH 31st

Network
- - --- - -- - - - - - --Households- - -- - ...
3/31/93 3/31/94 3/31/95 3/31/96

---1995-1996-­
Net

Change .. Chg.

1996
US TVHH

Coverage

1 (

) 9

n/a

8

6.3 1:: .0

70.6%
70.6
70.3
70.0
69.9
69.9
69.4
6B.5
67.4
67.2
66.8
66.6
65.8
64.6
63.1
62.6
59.7
57.5
56.1
50.4
48.4
46.3
46.2
45.1
41.3
40.5
39.8
34.3
32.9
30.6
28.3
27.5
27.2
27.1
26.8
26.4
23.5
22.3
20.3
20.3
16.9
16.3
13.2
11. 7

9.9
9.4
9.2
7.6
7.2
6.5
6.2
4.2
3.2
3.1
3.1
2.9
1.660.9

(3.4)
3.6

56.1

33.3

4.7%
4.7
4.7
5.2
5.0
6.5
5.6
5.2
5.3
5.7
6.1
5.B
4.2
9.3

12.0
5.8
7.1
B.7
4.8

(0.6)

29.2
6.5

13.6
11.6
1.7

15.2
23.2
19.6
61.0
41.3
(2.9)
31.7
60.B
2.0

11.7
2B.6
2.3

39.9
53.5
11.4

480.5
30.3
95.4
5.1
9.3

100.0
0.0

(0.3)
0.3
2.5

3.0
3.0
3.0
3.3
3.2
4.1
3.5
3.3
3.3
3.5
3.7
3.5
2.6
5.3
6.5
3.3
3.8
4.4
2.5

(O. 3)

10.5
2.7
5.3
4.5
0.7
5.1
7.2
5.4

12.0
8.6

(0. B)

6.3
9.B
0.5
2.7
5.6
0.5
6. I
6.8
2.0

13.5
3.6
6.2
0.5
0.8

1.0 1.0
3,1#

3.0 1.5

3.0# 0.0
2.8#
1.5 0.6

J) . 6
I 2 "

1 1 . L

'l.5

3 , 0

3,9

7.3#
q

J . 9

2 I.; . 4

(,:2.5#

2L 4
1 3 5

J1 S
,.) .3

6.L'

6".7
6-' . 7
6').4
6".1
6 -, . 1
6-' . 0
66.6
6S.7
64.6
64.4
64.0
6:\.9
6:\,1
6:~ . 0
60.5
60 0
5 '7 -,

5', .. 2
5.i .8

48.3
46.4
44.4
44.3
4:1.2
39.6
3B.9
3B.2
32.9
3l.6
29.3
27 . 1

26.3
26.0

2" 0

27 S

41
39 0

38 "
38 9
13 8

31 0
27 5

::'9 6

20 8

53 c.

c,O 8
51 ,

48 6

9 9 1 (I E-
8.3 J-j }

n/a
10 8. 2#

5 6 C
o 6 " ,j

20
10.2 16'
25,6 2

20.7 "
14 .9 19
13.2 2') 0

19.4 1.',

I
20.0 1'" c,

62.9
62.5
61. 5
61.6
62.2
60.6
60.7
60.3
59.0
59.0
58.6
58.8
58.1
55.6
47.3
54.2
51.1
47.7
49.3
42.6
29.3
39.2
34.0
36.5
38.9
30.6
26.0
24.4
13.7
15.8
22,0

------ .. --- (mil,)

64,7
64,7
64.4
63.8
63 9
62 9
63 0
62 4
61 3
61 0
60 4
60 4
60.6
56 7
54 0
56 8

7.5
6.6

17.5

14.7
4.2

5.0
23.6
19.1

9.4
10.5
14.0

11.0
13.9

61.6
61.6
60.6
59.5
60.4
58.9
58.8
58.6
57.4
57.4
56.6
56.9
57.4
53.4
44.2
51. 9
48.3
45.5
47.2
32.7
19.9
35.1
29.7
30.3
38.1
28.1
21.5
1B.9

ESPN
CNN
TBS
Discovery
USA
C-SPAN
TNT
Nickelodeon*
TNN
FAM
A&E
Lifetime
MTV*
Weather
AMC
Headline News
CNBC
QVC
VH1*
HSN
TLC
BET
C-SPAN II
Prevue
WGN-C*
Comedy Central
E!
CMT
ESPN2
Sci-Fi
Sneak Prevue
fX
Cartoon
Mind Extension Univ.
Faith & Values
Court TV
Bravo*
The Box
America's Talking
Travel
History
TV Food
Home & Garden TV
Q2
INSP
TCM
Nostalgia
International
Fit TV
Classic Sports
CNNfn
MuchMusic
Game Show
NewsTalk TV
Independent Film*
Outdoor Life
Jones Computer

* F.igures provided quarterly. # March numbers unavailable (latest available used). n/a
= not available. () 1996 Paul Kagan Associates. Inc 'lna.Iysis of cable network data.
All rights reserved.


